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"I've worn out about 10 sets of tires 
traveling from New Jersey to Pennsylvania to 
Connecticut and back visiting academic 
librarians. And I guess I've been through 40 
pairs of shoes in that time. But at EBSCO we 
feel that to offer truly professional service 
we must offer truly personal service. 
"In fact , EBSCO has built its entire 
operation around the concept of being there 
for our customers. We've located fully staffed 
and equipped subscription processing 
centers near enough to our customers to 
make in-person calls a routine occurrence. 
And the serials support group located at 
each of these offices is composed of trained 
professionals dedicated to responding to 
your needs quickly and effectively. 
"EBSCO realizes that its relationship with 
academic librarians is actually a challenging 
and sensitive partnership . . . one that 
requires its representatives to display not 
only serials knowledge and expertise, but 
also conscientiousness and genuine concern 
for customer needs. That's why I make 
myself available whenever I'm needed, 
whether in person or by phone ... why I 
perform inservice training for new 
customers . .. why I use my experience to 
foresee and forestall potential problems with 
your subscription program .. . whatever it 
takes." 
Audrey Greene 
Sales Representative 
At EBSCO, we think academic librarians 
should be served by experienced serials 
professionals who will 'be there' for them. 
Isn't that what you expect from a 
professional subscription agency? 
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NEW REFERENCE 
TOOLS FOR LIBRARIES 
A Timely New Video Series 
THE GREAT 
EXPLORERS 
R ight in time for the Columbus discove~:y of Amer-ica SOOth anniversary in 1992 , Omnigraphics 
presents six video programs, 25 minutes each, featur-
ing on-site filming and interviews with the worfd's 
leading Columbus authorities in Italy, Spain, theCa-
ribbean, and the U.S., $85 per tape, VHS or Beta. 
Standing order for all six, $450 (save $60). 
• Columbus: The Man and the Myth. 
The origins, the personalities, and the power with 
the facts separated from the fictions . In prep. 
• Preparations for the Famous Voyage of 1492. 
The ships, the crews, the means of navigation, the 
first landings in the New ,World. In prep. 
• Search for La Navidad. 
Long a mystery, the location of Columbus's ill-fated 
first settlement is actively investigated by scientists, 
technicians, and experts in documentary research. 
Now ready. 
• The New World Columbus Found. 
Historians, linguists , and modern explorers re-
create the pre-Columbian Indians of the Caribbean, 
their cultures, conflicts, languages, and the colo-
nies Columbus established in their midst. In prep. 
• God and Gold. 
The business of discovery and the relentless mis-
sionary zea l of Columbus and those who followed 
him . In prep. 
• Columbus's Other Voyages. 
Lands and cultures he encountered. His fall from 
power, final years, and a summary of his lasting 
contributions. In prep. 
New 
Quarterly 
Journal 
C ur rent deve lop-ments concerning 
emp l oyment, par-
ticularly of the Young, 
the Elderly, Women, and 
the Disabled . 
This new quarterly jour-
nal focuses on groups which are often the last hired 
and first fired. Issue No. I, subtitled Youth, has five 
sections: 
• The Future 
• Training and Opportunities 
• Innovative Ideas 
• Entry-Level Jobs 
• Advice (preparing for interviews, using 
library resources, etc.). 
Future issues wi ll focus on the problems of retirees, 
women returning to the job market, and the disabled . 
Edited by Margaret W. Young. Quarterly (Marc h , 
June, September, Dece mber) 1989. ISSN 1040-9300. 
Annual subscription $48. Single issue $ 15. Freesample 
on rfquest . 
A Unique Tool for Business 
PHON AMES 
DIRECTORY 
T his is the first ever practical "how-to" guide to help business firms and institutions coin promo-
tional phone numbers such as HALT, RAIN , STOP, 
BARK, CAST, BUYS, SELL- or the winning com-
bination that enables AMTRAK to advertise nation-
wide: call 1-800-USA-RAIL. 664 pages. 
Over 330,000 Numbers with corresponding Letter 
Combinations and a lph abetically arranged Letter 
Combinations with Correspond ing Numbers. 
Edited by Claurene duGran. 664 pages . $350. 1n print. 
Order by Mail, Phone or Fax (313) 961-1383 
All Books and Videos Available on 60-Day Approval 
OMNIGRAPHICS, INC. 
Penobscot Building ·Detroit, MI 48226 • (313) 961-1340 
